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By DEIRDRE GREGG

S T A F F  W R I T E R

In December, Seattle’s City Council passed a controversial law 

to protect more than 5,000 acres of industrial land by limiting the 

incursion of offices and retail. The massive downzone — some call 

it the largest in city history — was supposed to keep industry from 

being uprooted.

The law sent “a strong message that Seattle wants to keep in-

dustrial jobs,” said Marty McOmber, spokesman for Mayor Greg 

Nickels.

But within a few months, two big manufacturers — Korry Elec-

tronics and University Swaging — announced they’d leave town. 

Two others, GM Nameplate and Avtech, said they’re considering 

such a move.

Now some are asking whether the downzone is working. And, 

perhaps more importantly, there’s a question of what further steps  

elected leaders are taking to stop more manufacturers from mov-

ing out.

By JESSICA GOTTESMAN

C O N T R I B U T I N G  W R I T E R

Libby Denkmann’s “bank” fits 

in her pocket. The 23-year-old Se-

attleite does much of her banking 

on her cell phone.

“I actually use phone banking 

more often than internet bank-

ing,” Denkmann said. “Usually to 

check my balance, but sometimes 

to transfer funds as well.”

Banks are banking on people 

like Denkmann. Banks see mobile 

services as the next wave in build-

ing enduring relationships with 

customers, especially young ones, 

to whom they want to eventually 

sell loans and other services.

Mobile banking, or M-banking, 

  Stephen Brashear

DIALED IN: Libby Denkmann 

checks her bank balance on her 

cell phone. 
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the Port of Seattle tries

to make friends.
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FACTORY FLIGHT

City torn over how to save industry 

See INDUSTRY | 70

Big investors blast

Fisher stock plan

By GREG LAMM

S T A F F  W R I T E R

Two major investors at Fisher 

Communications Inc. are oppos-

ing a plan by the Seattle-based 

broadcasting company to issue 

more than a million additional 

shares of stock.

The company, which owns Se-

attle’s KOMO TV and other me-

dia holdings, says the new shares 

would be part of a compensation 

package for executives and key 

employees. But the unhappy in-

vestors say it would dilute the 

value of their stock.

New York money manager Ma-

rio Gabelli and New York inves-

tor Daniel Tisch, who together 

control 27 percent of Fisher’s 

common stock, have blasted the 

plan. And their opposition sets 

the stage for a potential battle at 

Fisher Communications’ annual 

shareholders meeting April 30 in 

Seattle.

Fisher Communications is vul-

nerable to shareholder criticism 

for coming up with a lucrative 

executive -compensation plan 

during a time when the stock 

price has lost nearly 40 percent 

of its value. Fisher stock fell from 

nearly $52 a share in mid-August 

to below $29 in mid-March. The 

See FISHER | 69

Banking on cell phones

Dispute could emerge at annual meeting

See MOBILE | 69

 Patrick Hagerty

HANGING ON: Kenneth Olsen, a vice president of Carnitech, which reached a deal with the Port of Seattle 

allowing it to move within Seattle’s industrial districts. Other companies haven’t been able to make such 

arrangements and are leaving as land costs rise.
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